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About us

Over $500M in ad spend
on Meta, Google Ads,
Twitter, Unity Ads, TIKTOK,
Snapchat, and other
Networks

Positive ROI
for apps and websites



Partners

Mental health

Lifestyle Gaming Fasting
ccommerce ( 200+ brands Pats
Web & App
Education S
Kids
Books

Fithess



Key benefits

Decrease cost per action
= or < than in-house

Run ROAS and ROI-positive campaigns
-> FREE CREATIVES

Increase conversion

(advise on changes to web onboarding, payment gates, etc.)




Cases | H&F

p» Home Fithess for Weight Loss
p STRETCHIT

p Gravity Fit

p Fitingo



https://drive.google.com/file/d/1s7FyKBhpMPj-TUcvdtm_qFaW7FrSwRw2/view
https://drive.google.com/file/d/1yvCk7puWXaeaYoDNp_X5GQO2q92QnhMH/view?usp=drive_link
https://www.adquantum.com/s/Gravity_Fit_AQ.pdf
https://www.adquantum.com/fitingo-use-case.html

Cases | Education

p Easy Ten
p Radish



https://drive.google.com/file/d/1PrdHWvR5C0Zu89II0_m_MsWxRfFG9qzy/view?usp=drive_link
https://www.adquantum.com/s/Radish_AQ.pdf

Cases | Finance

p Octa FX

p 1Q Option
p ExpertOption



https://drive.google.com/file/d/1UXzz01089CB1sVSjHQ0NZ28GbAq96pLU/view?usp=drive_link
https://drive.google.com/file/d/1LjtXAY_yxXlcYyJxI_QLA12x_nolGffs/view?usp=drive_link
https://www.adquantum.com/s/Expert_AdQ.pdf

Cases | Games

p Pocket Champs

p Gold and Goblins: Idle Merge
p Idle Evil Clicker

p Hustle Castle

p Shadow Fight 3



https://adquantum.design/cases/pocket-champs-3d-racing-games/
https://adquantum.design/cases/gold-and-goblins-idle-merge/
https://www.adquantum.com/evil-clicker-use-case.html
https://www.adquantum.com/hustle-castle-use-case.html
https://www.adquantum.com/s/Shadow_Fight_3.pdf

Cases | Ecommerce

p Joom



https://drive.google.com/file/d/1LND4LQM8BGabUIGNIm_oAy8bR_4tJYXI/view?usp=drive_link

Models of cooperation

Profit Share Commission on ad spend

P O-risk model » High ROAS (return on ad spend)

p We fully cover the ad spend p We reach your KPI, = or lower than in-house
Split profit 50-50%. Your budget, we take % (commission on ad spend)
IMPORTANT*

WE SHARE 50% OF PROFIT DRIVEN BY OUR IN-HOUSE MARKETING
EFFORTS ONLY. PROFIT DRIVEN BY YOUR IN-HOUSE EFFORTS, OR
ORGANICALLY IS 100% YOURS.

*we conduct an audit first to check if a partner qualifies



Project Timeline

e 4 & & e

O1 02 K 04

AUDIT TESTLAUNCH ACTIVE PHASE SCALE
(1-2 DAYS) (3-4 WEEKS) (1-4 MONTHS) (4+ MONTHS)
p CHECK THE VALUE p TEST CREATIVES P> PROFITING p SPEND $500K+

WE CAN BRING MONTHLY

} BUILD PREDICTIONS FOR
SCALE



Media Coverage

THE STATE OF THE HEALTH & FITNESS APP MARKET 2023
by AdQuantum x Sensor Tower

Mastering Mobile Ad Campaign Scaling: Common
Pitfalls and Useful Tips

Mobile Ad Masterclass: How to select the best ad
format for your game

What is a mobile app Unit Economics and how to
calculate it properly?

Practical tips on how to use Al tools in user
acquisition

Top Fithess Creatives Report

More



https://www.adquantum.com/adquantum-sensor-tower-report/
https://www.adquantum.com/adquantum-sensor-tower-report/
https://hackernoon.com/mastering-mobile-ad-campaign-scaling-common-pitfalls-and-useful-tips
https://hackernoon.com/mastering-mobile-ad-campaign-scaling-common-pitfalls-and-useful-tips
https://www.pocketgamer.biz/feature/83652/mobile-ad-masterclass-how-to-select-the-best-ad-format-for-your-game/
https://www.pocketgamer.biz/feature/83652/mobile-ad-masterclass-how-to-select-the-best-ad-format-for-your-game/
https://www.pocketgamer.biz/comment-and-opinion/79615/what-is-a-mobile-app-unit-economics-and-how-to-calculate-it-properly/
https://www.pocketgamer.biz/comment-and-opinion/79615/what-is-a-mobile-app-unit-economics-and-how-to-calculate-it-properly/
https://mobilemarketingreads.com/practical-tips-on-how-to-use-ai-tools-in-user-acquisition/
https://mobilemarketingreads.com/practical-tips-on-how-to-use-ai-tools-in-user-acquisition/
https://docs.google.com/presentation/d/17nDe4Rbg6nwEJ6Qn5i2Fd9MbAQh4uw-RDSYmU3O-D9g/mobilepresent?slide=id.g22f29526c2d_10_1
https://www.linkedin.com/company/adquantumltd/posts/?feedView=all

8
oc =
Let’'s get in touch?
Talk to us
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AdQuantum


https://www.adquantum.com/#contact_us

